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London 24th March 2009 - For Immediate Release
The world’s first carbon footprint label for clothing is launched onto the UK fashion retail market

Consumers in the UK will for the first time learn about the carbon footprint of their clothing. 

Ethical and eco-chic manufacturer, Continental Clothing, working with the Carbon Trust, is launching this week the world’s first Carbon Reduction Label for textile products.

The new label will show the carbon footprint of the entire lifecycle of the clothes, from raw materials and manufacturing, through to consumer use and disposal. 

Continental Clothing has spearheaded the footprinting of textile products under the Carbon Trust’s pilot programme aimed to deliver low carbon economy. The project is part of Defra’s action plan for sustainable clothing launched at last month’s London Fashion Week by Sustainability Minister Lord Hunt.

Lord Hunt, Minister for Sustainable Development and Energy Innovation, and Deputy Leader of the House of Lords, said:

“Continental Clothing's Carbon Reduction Label is an innovative idea as part of the Defra-coordinated Sustainable Clothing Action Plan.  The label is a great way to give consumers clear information about the environmental impact of their clothes throughout their lifecycle - from manufacturing right through to washing and disposal - so they can be confident in the sustainability of their clothing choices.”
The label will be displayed on a range of printed T-shirt and sweatshirts, and will inform the consumer of the total lifecycle footprint as well as their own contribution through washing, tumble-drying and ironing. It will put a number on the reductions that can be achieved by consumers through changing their washing, drying and ironing routines.
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per garment

We have committed to
reduce this carbon footprint

The carbon footprint
of the lifecycle of this
T-shirt is 2.4kg.

This is the total carbon
dioxide (CO2) and other
greenhouse gases
emitted from the raw
materials, production,
distribution, use (which
is washing, tumble
drying and ironing 25
times) and disposal.

By using green renew-
able electricity we have
reduced the footprint by
4.0kg per garment.

You can reduce this
carbon footprint by
washing at 30°C or
lower, avoiding tumble
drying, ironing only
when neccessary, and
recycling at the end of
its life.

For example, avoiding
tumble drying and
ironing will save approx.
0.9kg of CO2 or one
third of this garment’s
carbon footprint in its
lifecycle.
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The footprinting study has shown that as much as ½ of the total footprint of clothing can come from consumers’ home laundry activities, a particular hotspot being the tumble-drying, which produces twice the emissions of automatic washing. Avoiding tumble-drying and ironing could reduce the total footprint by as much as one third overall.
Continental Clothing have played their part in driving the positive change by reducing the CO2 emissions from the manufacturing stages by an impressive 90% through the use of renewable energy and low-footprint production approach.

Philip Charles Gamett, director, Continental Clothing, said: 

"Fashion is all about timing. We’ve been working to raise awareness on environmental and social issues for the last few seasons but we didn’t feel like the timing was quite right to take a stand on Climate Change itself. Few people were talking about reducing carbon emissions in the fashion industry - they didn't know it's possible. But now Continental Clothing have demonstrated irrefutably that it’s possible to achieve up to a 90% carbon reduction in the manufacture of clothing, and that it is possible to do it today, without waiting until 2050.”

An in-depth analysis of the product footprint reveals the various impacts through all the stages of the supply chain, pointing to the critical elements in the clothing production. The details will be of interest to anyone from product designers, supply chain and logistics managers to corporate social responsibility gurus.

Mariusz Stochaj, product manager, Continental Clothing, said: 

“This is big news. We have, for the first time, accurate measurements of the greenhouse gas emissions of every component part that makes up the finished garment. Knowing the facts and understanding the environmental impacts of all the components of the product opens the door to delivering sustainable clothing by incorporating environmental considerations from the early design stages.”

The Carbon Reduction Labelled range of T-shirts and sweatshirts is available in the UK through Adili.com
Adam Smith, CEO, Adili.com, commented:

“We are committed to offering customers an ethical clothing choice. Where we source our clothing, how it is produced and of course its carbon impact is vitally important. The work that Continental Clothing has done to measure and reduce the carbon footprint of these T-shirts enables us to be completely transparent about their environmental impact. This is an important message in this for consumers.”


Additional quotes
Euan Murray, Carbon Reduction Label general manager, Carbon Trust, said:

“Reducing carbon emissions is a critical part of improving the sustainability of the clothing and fashion industry. We are delighted the retail sector has recognised that when it comes to carbon footprints, size really does matter. Two thirds (66%) of consumers say it’s important to buy from environmentally responsible companies. So, displaying the Carbon Reduction Label on clothing is an exciting step by the retail industry to respond to their environmental and fashion conscious customers.”

Philip Charles Gamett, director, Continental Clothing, said: 

 “Now, with the application of the Carbon Trust Carbon Reduction Label, the humble T-shirt has become the environmental product. T-shirts are worn by virtually everybody, everywhere, and so are the ideal ‘first step’ through which to take action to combat climate change.”

Further Information
On November 26th 2008, the Climate Change Bill became law in the UK. The Climate Change Act 2008, states "It is the duty of the Secretary of State to ensure that the net UK carbon account for the year 2050 is at least 80% lower than the 1990 baseline".                                   www.defra.gov.uk/ENVIRONMENT/climatechange/uk/legislation/ 

Continental Clothing has demonstrated that it is possible to achieve up to a 90% carbon reduction in the manufacture of casual cotton clothing in a complex international supply chain, and that it is possible to do it today, without waiting until 2050.
The Department for Environment, Food and Rural Affairs’ (DEFRA) Sustainable Clothing Roadmap states "The clothing industry is a high value sector, globally worth over £500 billion, employing approximately 26 million people and supporting a significant number of economies and individual incomes around the world. This economic success story also has a significant adverse environmental and social “footprint” across its global lifecycle – with rising consumption being a key factor in this."                          www.defra.gov.uk/environment/consumerprod/products/clothing.htm

Thus it is likely that what Continental Clothing has achieved in terms of holistic sustainable development, and in life cycle carbon footprinting methodology of clothing, should be of great interest and importance to a significant part of the world's economy - the textile and fashion industries - and to anyone who is at all concerned about the treat of climate change.

It is expected that prominent clothing brands and retailers will want to demonstrate environmental and social responsibility and join the labelling scheme, which for the time being remains voluntary. However, it is easy to envisage footprinting of consumer products becoming widespread, if not compulsory, as the UK heads towards its goal of delivering 80% reduction in greenhouse gas emissions by 2050.
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About Continental Clothing Company  www.continentalclothing.com
· Continental Clothing is a manufacturer of fashion T-shirts and casual clothing since 1998, leading the field with high quality ethical and sustainable products. In 2008 it supplied over 4 million garments to the UK market.

· Continental Clothing was the first business-to-business (B2B) partner company to participate in the Carbon Trust’s product carbon footprinting and labelling initiative.
· Continental Clothing is also the first example of a B2B company extending the initial pilot project to other partners up the supply and value chain, and thereby completing the first assessment of the life cycle greenhouse gas emissions of clothing sold to consumers through a retail outlet.
· The company supplies the fashion industry in the UK, Germany, USA and Japan with a large range of stock garments from its distribution warehouses, and also through its bespoke manufacturing service offering sustainable production with short lead-times.
· In January 2008 Continental Clothing introduced its EarthPositive® product range with the objective of producing commercially viable cotton casualwear that would maximise positive and minimise negative environmental, social and economic impacts along the supply and value chain. 
· Continental Clothing Co. Ltd is a certified Carbon Neutral Company; it is licensed under the Global Organic Textile Standard (GOTS) by the Soil Association, certified to Oeko Tex 100 Standard Class 1, and is a member of the Fair Wear Foundation.
Notes to editors
A press pack with supporting documentation, data, and photographs is available for editors wishing to build on this press release. For further information contact Mariusz Stochaj tel: +44 (0)7710 278 585 or by email mariuszcontinental@mac.com
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